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Customer Spotlight: 
Mike Milner Real Estate Services 

At 1stel, we view ourselves as a busi-

ness partner to each of our customers 

in helping them to build a strong, effi-

cient business. As you can imagine, 

we get to work with some impressive 

entrepreneurs! In each edition of 

1stLink, we are excited to share with 

you a brief interview with one of our 

customers.  

We would like to introduce Carol 

Milner from Mike Milner Real Estate 

Services. Please enjoy reading our 

Customer Spotlight! 

 

Q: What types of products or services 
does your company provide? 

A: We recently changed our name 
because our base of services has 

expanded. We are no longer Real Es-

tate Appraisers, Inc., we are now, 

“Mike Milner Real Estate Services” 

We are a full-service real estate com-

pany. 

 A) We are REALTORS 

 B) We are State Certified Real Estate 

Appraisers and have the capability of 

appraising for VA, FHA, and conven-

tional loans. 

 C) Mike Milner is a State Designated 

Tax Arbitrator. 

 D) Mike is also qualified as (but does 

not practice) a Mortgage Broker. 

 

Q: What would you like people to 
know about your company? 

A: Parker County, Tarrant County, & 
areas even further West are our spe-

cialty! Mike Milner Real Estate Ser-

vices is located in Weatherford, TX, 

but we have properties in Ft. Worth, 

Brock, Aledo, Lipan, Cleburne & 

even Thurber, Texas, too! Country 

homes, horse ranches, golf develop-

ment lots, city slicker palaces, unim-

proved land & commercial properties 

are what we "do"! Parker County, 

(just west of Ft. Worth) is where we 

 

Continued on page 2 

Remember your New Years Resolutions? If you are like most, they were im-

portant during January, tarnished in February, and forgotten in March. I have 

heard from more than one person who claimed that their 2008 resolution was 

to not have resolutions in the future, thereby not exposing themselves to fail-

ure. If your experience with New Years Resolutions hasn't been quite as suc-

cessful as you want, why not consider a New Week Resolution? By focusing 

on the item for only one week at a time, many people are finding a more sure 

method of achieving success. Here at 1stel, we are focused each week on be-

coming the best phone and Internet company possible. We hope the effort is 

showing. 

                -- Douglas Bowyer 

          President / CEO 

 

www.1stel.com 

800-357-2577 
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“It's like they’re sitting right in your office watching all the 

systems while you’re off doing something else.”  

— Carol Milner 

Continued from page 1 

 

have family ties back to 1850’s. So, we 

KNOW the area! Rural, ranches & ranchettes 

sprawl across the county with cows, horses - 

even buffalo grazing along the roadways! We 

can also assist you in buying land and in 

choosing a builder for that country home 

you've always wanted. 

 

Q: What sets you apart from your competi-
tion? 

A: We have been REALTORS and appraisers 
since the late 1960’s.  There are not too many 

types of property that have slipped pass our 

expertise in all that time. In fact, we can em-

pathize with other real estate related experts 

because we have developed subdivisions 

from scratch, built houses from scratch, and 

been landlords of multifamily units. Between 

experience and education, there are few out 

there to equal us. We have elected to keep 

our relationship with our customers personal 

by NOT becoming a franchise where the cus-

tomer many times becomes just another num-

ber or sale. 

 

Q: Do you have any awards/recognition 
given to you from an outside source from 

2006 or 2007? 

A: As a group, we have many special profes-
sional designations which are recognitions of 

accomplishments we have achieved. You 

may see an IFA, CRS, GRI, ePro, or Land 

Specialist designation following our names. 

These are not typographical errors! Each 

group of letters stands for an educational/

experience achievement of one kind or an-

other. We also have one of our REALTORS, 

Jan Moore, who is a multi-million producer 

and a former ReMax office manager/

REALTOR. Coldwell Banker recognized Ms. 

Moore's expertise by presenting her the na-

tional Diamond Award for the highest sales 

volume for a new agent. So, obviously, if you 

want your home sold, there’s a pretty good 

chance, she can get the job done! 

 

Q: How long have you been in business? 

A: 41 years 
 

Q: How would you describe your relation-
ship with 1stel and the service you  have re-

ceived? 

A: It’s great when you can call up your pro-
vider, they know your voice and know you by 

your first name. THEY call YOU when they 

notice something may just not be right over 

the weekend when you are away from the 

office. It's like they’re sitting right in your 

office watching all the systems while you’re 

off doing something else. We have VOIP 

phones to extend our customer service else-

where – to a hotel, to our home or wherever 

we wish. Because 1stel can provide the “life-

line” for our VOIP phones, we actually can 

answer our office phones in California from a 

hotel room or make calls from California, 

New York or Florida from our office phones 

to make sure our customers get the service 

they deserve. That’s because 1stel makes sure 

THEIR customers get the service THEY de-

serve. We wouldn’t have it any other way! 

Thank you, 1stel! 
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1stel's Total Care Wireline Protection plan is available to help you manage expenses you may 

incur anytime you need a 1stel technician to repair trouble at your office. Typically, we will dis-

patch to your location, at no cost to you, to repair trouble between your demarc and our IAD. 

However, with our Total Care Wireline Protection you can extend this same type of repair ser-

vice to the lines between our IAD and any other type of equipment used in your network (PBX, 

Switch, Phone Equipment, etc). Total Care Wireline Protection does not cover repair work for 

wiring between your phone equipment not owned by 1stel, and any individual phone stations. 

Please call us today at 1-800-357-2577 if you'd like to learn more about how to take advantage of 

our Total Care Wireline Protection. 
 
 
*Does not include trouble caused by customer or vendor manipulation of 1stel owned equipment. 

Product Preview: Total Care Wireline Protection 

Who’s Who @ 1stel: Natalie Howard 

As the Director of Provisioning, Natalie Howard orders circuits, trunks and telephone numbers 

for 1stel. She purchases the use of dial tone and data that is then be provided to our 1stel custom-

ers. 

 

With almost nine years of service for 1stel, Natalie likes the challenging work because she is 

constantly learning new things. She enjoys working at 1stel because of the close knit family at-

mosphere. 

 

Natalie has been married more than 12 years and has 2 children, twin 9 year old sons. Away 

from work she enjoys spending time with her family and reading. She also serves on a PTA 

board and is involved with her church's children's ministry and woman's magazine “Vibrant.” 

 
Personalized Webmail 

Personalize your company’s email login page  

with your company domain and logo! 

To start using your  own login page,  

email your company name, logo and domain*  

to marketing@1stel.com 

For more information, call 800.357.2577 
*Domain must be hosted by 1stel.  

Pup-N-Suds 



 “We are very pleased with 1stel. They call before there is even a problem. It has been a 

pleasure working with them...if the line goes down their technicians are calling within 

minutes ... We appreciate their service.” 

—Tim Green 

Fox Scientific 

Run a search on any of the 200 major search engines, 

and the results will come up in similar orders on quite 

a few of them. How a website owner/operator gets his 

or her website to the top of a list is called Search En-

gine  

Optimization, or SEO. 

 

Optimizing a website involves many of the same tech-

niques, whether the aim is to optimize for Google Ad-

Words, Yahoo, Ask Jeeves or others. There is a list of 

what not to do as well, and that list is applicable to all 

engines, as it mostly refers to tricks and hacks unscru-

pulous designers use to try to trick the engines. These 

kinds of pages generally are removed by automated 

tools and do not generally last very long, so they are  

not recommended. 

 

Website optimization starts with content. If the con-

tent is irrelevant, the website will not last long in the 

rankings, no matter how many keywords are included. 

The best way to get relevant content is to get an expert 

to write the content. General content may be friendlier 

to beginners, but in the search optimization arena, 

content is what is going to keep readers coming back  

and webmasters linking to the page. 

 

Many search engines use link counters to rank sites. If 

enough people like and value the site, they will link to 

it from their own site as an example of expert help for 

visitors seeking more detailed information than they 

can provide, or are willing to provide. Often, general-

interest sites will link to expert sites, thereby also 

driving their own traffic up as the initial portal to 

those expert sites and improving their own rankings in  

the optimization listings. 

 

The quality of the sites linked to is also a major factor 

in the rankings, as quality sites such as Microsoft and 

Google are going to be more effective 'heavy hitters'  

than a link to Bob's House of Website Optimizing. 

 

When the content is being created, keywords are the 

'anchors' that search engines hook onto, but just filling 

your content with keywords risks it being dismissed as 

a spam site. Many spammers merely fill a page with 

keywords, hoping to hook anyone searching for any-

thing. These kinds of pages are usually removed  

quickly, but they exist nonetheless. 

 

Specific keywords are important. Instead of Search 

Engine, use Search Engine Optimization for Google, or 

combinations of the key words or phrases. Optimiza-

tion for Search Engines in one area, then Optimizing 

for higher Search Engine rankings in another, increases 

the chances of an engine ranking your website content  

a little higher than it may have otherwise. 

 

The guidelines for content also go for meta tags such as 

the title. Title is very important, as it is one of the big-

ger spots for an engine to catch, as well as the hook that 

draws a surfer in once the rankings have been dis-

played. A recommended length is 50-80 characters 

(including spaces); with keywords located near the be-

ginning in case the window is resized on the screen. A 

good example would be 'Search Engine Optimization 

tips and tricks for Google', instead of 'How to do im-

portant SEO for websites.' 

 

Search Engine Optimization - what to avoid: Do not 

use huge strings of keywords without relevant content. 

You may be labeled as a spammer and blacklisted off 

the engine(s) you are trying to climb. Stay away from 

pop-ups, excessive load times (by keeping the page 

clean and using fast hosting servers), and lots of flash 

animation, as this takes time to load and detracts from 

the readability of the site.  

 

— William King 
 Director of Wholesale Pages: http://www.wholesalepages.co.uk, Aid 

and Trade: http://www.aidandtrade.com, Daily Trader: http://

www.dailytrader.com, and Pakistan Property Portal. He has 18 years 

of experience in the marketing and trading industries and has been 

helping retailers, entrepreneurs, and startups with their product sourc-

ing, promotion, marketing, and supply chain requirements. Article 

Source: 1st Rate Articles - http://1stRateArticles.com  

If you want your company to be featured in 1stel’s newsletter, please contact marketing@1stel.com 

Page 4 Volume 2, Issue 2 

Business Corner: Search Engine Optimization  


